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DES 224 Shannon Kidd

The Pollen Album Cover design 
was my first time making a “real 
looking” model in Blender. The 
intended audience was the indie 
music scene, I wanted to make 
something weird and eye-catching. 
Another main goal I had was to  
represent the album through image, 
using the connection to pollen and 
so� tones like their music.
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DES 225 Mallary Wilson

The Lawn was the largest and 
most comprehensive project I’ve 
ever done. The main goals were to 
convey a relaxing, fun and informal 
cafe/bar to hangout. The target 
audience was Portlanders who feel 
they lack a third place, especially 
when its rainy and cold. I included a 
few pages from the brand book to 
show the tone of voice, I used lots 
of inspiration from public parks and 
nature to create the brand.
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DES 299 Stephen Ellis

This project initially was focused 
on the game design itself, the 
graphic design was a second-
ary factor. I wanted to display a 
tension filled, chaotic game with 
a minimalist, clean feeling. This 
game should appeal to people 
who want to play a fast paced 
easy to learn game. This is a real 
game I created (it works!) A main 
goal with this iteration was to 
figure out how to represent the 
instructions in a space e�icient 
and e�ective way.
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DES 200 Schumacher

Pioneering The Square is a  
landscape architecture style book, 
Meant to look pre�y on a co�ee  
table. I wanted it to look like other 
books in the same genre, but have  
a touch of vibrancy to draw interest. 
The main goal was being able to use 
large amounts of text well.
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DES 254 Mallary Wilson

The Matrix has a distinct aesthetic. 
I aimed to create a new Matrix look 
but still keep it familiar to Matrix fan’s. 
This cryptic event emulates the dis-
connect between “The Matrix,” and 
its counterpart. The branding uses 
exclusive and secretive imagery, to 
push this mysterious narrative. 
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DES 224 Shannon Kidd

The Take A Break zine-activity 
book appeals to people who want 
to have a tactile method of being 
productive outside of their flat 
phone task list. The goals for this 
project were to create a format 
that’s reusable, explains a produc-
tivity technique and to represent 
a feeling of taking a deep breath. 
I designed the interactions to be 
engaging, specifically for people 
who have ADHD.
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DES 254 Mallary Wilson

Designing a 3D surface is very  
di�erent from a 2D plane. My goal 
with On The Fritz was to create a 
concept and apply it cohesively to 
takeout packaging. The concept 
was an electric, industrial, clean 
aesthetic food truck with tube neon 
lights elements. It’s audience are 
people who want to grab a quick 
snack and eat on the go.
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